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Financial education...
matters!

Mirela Roman
Director, Communication Department

Ainancial Inclusion: Regulation and DevelopmentoRegional Forum,
Minsk, 25-27 June 2015
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AFundamentally, we nee
what people learn, how people learn,
when people learn, and even why people learn. 0

Christine Lagarde
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WHY FINANCIAL EDUCATION ?

The international financial crisis has highlighted the importance of solid and
accurate financial knowledge for the public at large

A Credit exposure i high household leverage before 2008, expecially FX
loans, due to lack of basic economic knowledge

nNever owe more than half of wh at
Eugeniu Carada, NBR founder

A CHF exposure i misunderstanding the exchange rate risks

i |the past decade, the NBR has constantly issued public warnings
regarding the risks related to foreign currency loans, including CHF
denominated loans, taken by individuals earning incomes in currencies
other thanthe loanc u r r eMuguy Istor e sNBR Governor

Financial education plays an important role in helping individuals to access and appropriately use
formal financial products. OECD study
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CONTEXT

2015
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Source: Edelman Trust Barometer, 2015

iFai th I s a stat e oAlan\Walts phiiosopler andrwriterr ust o
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INDEPENDENCE T ACCOUNTABILITY - TRANSPARENCY

Financial education is part of the efforts to increase transparency

More effective Sustainable
monetary policy economic policies
Why
Central banks?

Smooth Financial
functioning of education as a
financial markets public good

Al ndependence requi r eacoantabibtyrequiaebti t angypandncyo
Mario Draghi, ECB President
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Financial inclusion in Romania

FACTS
A Population: 20 million (2013 census)
A Rural population: 47%
A GDP: 150 billion EUR, 2015 estimated
growth 3%
A Average inflation rate: 1,1%
Romania .
A Average unemployment rate: 6,97%
Europe & Central Asia A Financial intermediation
(non-government loans % GDP): 32% vs.
40% peak in 2011
Account ot A Romanians working abroad: some
Financial Sa\;;r;[is\’l:atrhe Credit in the ) 3,5 million
Institution Past Year A Remittances: 5,2 billion EUR (2014)
Account p
A Banking network: 30 per 100.000 adults
A Internet penetration: 68%
AThe Little Dat e Bo o,WorkdBankEGroum B0d5 a | |l ncl usi ono

A Fi na mcluseih can be a powerful agent for strong and inclusivegr owt h o
Christine Lagarde, IMF Managing Director
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Financial Literacy in Romania

31.3 Source: World Bank Study (2010)
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Interest and Inflation Literacy

Germany — 72%
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R ————
g ———————
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Poiand N 27
. Source: Euro Survey Data 2011-2015 &

Romania — 2204 Financial Literacy around the World project (2011)

0% 10% 20% 30% 40% 50% 60% 70% 80%

Assessing the levels of financial literacy is a key component of a successful national strategy
for financial education. OECD study
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Surveys shows ¢

Leul, the national currency = 19 9 a1 20 B

Regulatory and Supérvlsory Structures

The National Bank of Romania ple} 12 10 34 24 N MOSt trUSted InStItUtIOnS
The National House of Pensions 17 33 1s B
The National Authority for the Consumer - H
Ereheein 29 22 18l A Romanian Army 65,8%
The Insurance Supervisory Commission 38 19 il 2 4

Private Pension System Supervisory

b sebidh 38 18 4 A Orthodox Church 62%

The Competition Council 46 15 3
Romanian National Securities Commission 47 132 A .
Central Bank of Romania

Financial iil‘ustitl.ltic::ns

50,7%

Commercial banks operating in Romania 13 37 10}
Mutual Help Associations 29 2s 11j
Insurance companies 21 26 6l A Romanlan PO“Ce
Securities companies 38 152 47,7%
Leasing companies 41 17 23 16 3
Other, non-banking financial institutions a7 91 A Universities 47’5%
Pawn shops a2 92

-100 -80 -60 -40 -20 o 20 40 60 80

m very little trust
m little trust
average trust
much trust
w very much trust
don't know the institution

Data: Financial Literacy Swurvey in Romania (May 2010). Source: INSCOP Research, 2014

A Communi ¢ admatenhow cleari only works if the communicatoriscr edi bl e 0
Peter Praet, Memberoft he ECBOs Executive Board
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Looking for... DSUUGAY3I (Y2601

Top five interests in financial issues Top five sources for knowledge

10 20 30 40
m Institutions regulating markets
80

m Mass media (journalists and TV presenters)
m Debt m Savings for pension = Commercial Banks
= Consumer protection m Credit Contracts = NGO's or public organizations involved in consumer right

. . protection
m Banking Services m Higher education institutions of economic and financial
profile
Source: Financial Literacy Survey in Romania (May 2010)

AiFinancial education tends to become more a basic need than an optional setofs ki | | s 0

Fiona Wilkinson, Chief Communications Officer, Visa Europe
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Financial education framework in Romania

A Romania does not have a national strategy for financial education

A Projects are implemented independently by various organizations:
A Central bank in partnership with the Ministry of Education
A Commercial Banks
A Bank Deposit Guarantee Fund
A Romanian Banking Association
A National Authority for Consumer Protection
ANGOO s

NnPar t ner sadriyesforaeveloping human capital and strengthening
market economyi nst i t Mugurdssh s @ s c u
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National Bank of Romania

Established in1880, the NBR is the
16th central bank in the world,
according to the most widely
accepted chronology;

NBR primary objective is ensuring
price stability under an inflation
targeting strategy; its functions
include currency issuance,
payments system and supervision,
but NBR does not have a mandate
for consumer protection;

Member of the European System
of Central Banks since 2007.

nilfn 135 years, the NBR has acecumul ated an 1 nva
t hat we are commiMugurdsir escpr ot ect o
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Financial education by NBR

A Romanian central bank does not have a formal mandate for
financial education

A The central bank a mission to offer to the general public a clear
Image of the policies and the measures adopted in fulfilling its tasks
(The National Bank of Romania Act, No.312/June 2004)

A Financial education is integrated
A NBRO6s financial education project
| evel of knowledge and understand

activities, its role and functions in the economy; contributing to a
better and correct understanding of economic and financial
ISsues.

N lafcountry were to make its voice heard across Europe, this can be achieved neither by industry,
nort r ade, but t hr ougMhal&ogal noRomaniarohrsteran and publicist
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NBR Financial Education

TARGET GROUPS

Pupils & Academic : Banking/business
students VERIElErs management Media communities

PUBLIC AT LARGE

Alf you canot explain it simply,oAlgpedHinstion ot u

n
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Seminars Public Group visits
conferences P
Digital tools Written materials
(video, web based) (leaflets, brochures)

N T hlmternet has been the most fundamental change during my lifetime and
for hundreds of yearso Rupert Murdoch
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Financial education projects (l)

A. Partnership with universities across Romania

AOpen Doors for Economics Student so
Launched in 2009

Partners: 32 universities vs. four initially

Target group: students and teachers

> > > >

Format:

- One day seminar by NBR lecturers,
mostly held at university headquarters

- Public conferences by NBR Board
members on key economic topics
such as banking and real economy
developments, EU Convergence, etc

- Students’ essay contest

Al think it | ®parteipatein dispussianawith prominent economists,

to be better equi pped f dsruiabuupianpsmdentdglargullial | enges
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Financial education projects (ll)

B. Partnership with the Ministry of National Education

iLetds Tal k About Mo Mebaunahediin ®Hn k s 0
=\ A Partners: school inspectorates

Ve

A Target group: mainly high and secondary
school students; primary school pupils since
2013

A Format:

- seminars and interactive sessions by
NBR lecturers on key topics such as
savings, credit, interest rates; NBR and
currency history

- Implemented via NBR& 20 territorial units

- guided tours of the NBR headquarters in
Bucharest and four regional NBR
branches, the Governor
NBR Museum, State Mint

il consider the NBR project interesting and its focus on high-school students
is very useful.0 B u d iAdrian-Florin, pupil from Craiova
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Financial education projects (lll)

A Local projects: "To Know More, to Be Better"
- Partners: Ministry of National Education

- Over 13.000 children and teachers % |Ministerul
Q}%y}ﬂ Educatiel

s | Nationale

=)

Alnternational Projects:

| GILOBAL.
- Partners: Child and Youth MONEY
Finance International WEEK

- Over 11.500 children and teachers participated
-  GMW Award for Europe in 2014 thanks to the
creativeness and broad-based participation

GMW Award is a recognition for the efforts undertaken by the NBR and its partners over the past five
years since the initiatives to back financial education in Romania were put in motion.
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Financial education projects (1V)

C. Partnership with Romanian Academy, Ministry of National Education & Universities

nNAcademica B NR O

—
i

DOCENDO
DISCIMUS

hnThe central bank©os
for consolidating economick nowl edge

A Launched in 2011

g

Partners: Romanian Academy, Ministry

of National Education, 30 universities
across the country

A Target group: university
teachers/managers

A Format:

Twice a year meetings

One week of seminars for teachers
Two days of workshops for
academic management

Public conferences by NBR Board
Online forum via NBR website

bt b atrve Lo sippoft
i n CiRoEnmé o h & snveausity manager

f



